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Where Phonexa Sits Within The Customer Tech Stack

Phonexa sits on the front end of the tech stack and automation workflow between the marketing
channels and CRM, underwriting management tools, and PBX (VOIP or cloud based solution). The
platform is capable of integrating with sales or any other preferred CRM. Phonexa can additionally sit

simultaneously on the backend of the tech stack to improve monetization strategies.
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« Build complex multi-channel journeys (Call, click, form, = * Improve PPC bidding strategies with conversion data
. Powerful post-backs.
email, SMS). . o .
. o , , Smart + Enhance routing of call traffic with Dynamic Numiber
« Discover untapped opportunities and refine strategies Automated Insertion

in real-time through powerful reporting and analytics. . Gain end-to-end omnichannel ROAS transparency

(Return on Ad Spend) with robust reporting.
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+ Post data into any open API platform. + Increase conversions by pre-populating forms with
- Eliminate trial & error with predictive analytics (Waves). third-party data in real-time.
+ Gain customer specific insights with customized + Reduce fraud with lead validation and verification.
datasets and scoring. . Gain CRO (Conversion Rate Optimizotion) insights.
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« Eliminate CRM lead duplication and improve attribution « Market across multiple ESPs and SMS providers within
accuracy. one platform.
+ See the full customer journey and close the marketing- + Increase engagement with multi-channel campaigns
sales gap with Ping-Back dispositions. (SMS + email).
+ Identify which marketing channels create the highest « Optimize campaigns based on channel, IP quality,

quality sales engagements in real-time. domain, and vendor KPIs.
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Phonexa’s Omnichannel Value Proposition

(® Phonexa
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SOLUTION

Call tracking and distribution

Lead tracking and distribution

Email and SMS marketing

Cloud phone system

Click tracking

Suppression list management

Automated accounting
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Analytical & Integration Capabilities Are At The Core Of Phonexa's Value Proposition

Each of Phonexa's integrations are unique to each client's business model, and analytics are refined to

specific verticals, and each business use case.

Phonexa has created custom integration build outs with the following integration partners:

Jornaya: Custom lead scoring API

Active Prospect (trusted form): Lead compliance validation API

Data Lab: Lead append API

Equifax: Lead append API; collect additional consumer data

EKATA: Lead validation append API; database look-up for lead validation and data append
Contact Compliance Center: Lead validation API, compliance lookup

The Blacklist Alliance: Lead validation API; compliance lookup

TCPA Litigator List: Lead validation API; compliance lookup

Stripe: Payment processing solutions

PayPal: Payment processing solutions

Authorize.Net: Poyment processing solutions



The Impact Of Phonexa On Customers' Businesses After Implementation

Phonexa’s features increase sales conversions, enable customer success, diversify and strengthen

data security and protocol standards, and more.

Security & Compliance

Fraud Detection & Data Verification

SOC 2 Type 2 Compliant

Free APl & Third-Party Integrations

Buy, sell, or distribute leads more profitably with end-to-end automation

Save time, save money, and buy leads in real time with diversified consumer journeys

24/7 customer care with assigned representatives and white-glove onboarding

Fraud detection, compliance, and litigation mitigation

Singular global dashboard and interface to review financials and reports
« Optimize buying model to reflect analytics and improve lead flows
« Streamline processes and enable profitability through central hub

« Tap in to mobile access with iIOS and Android apps


https://phonexa.com/security/
https://phonexa.com/fraud/
https://phonexa.com/soc2/
https://phonexa.com/features/

Leverage third-party fraud verification, lead validation, and data append database lookups to

increase lead quality and create decisioning logic of where that lead should be delivered
based on each data set.
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A/B test multiple IVRs to hone in on optimizing a high-converting IVR so that every consumer

journey converts.

IVR Performance Summary
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Leverage reporting to identify potential TCPA compliance issues in real-time.

TCPA Summary Report
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Instantly identify what kind of consumer consent was collected for marketing and auditing

purposes.

Consent Report
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Use ping tree technology (unigue to the call space) to provide a multi-layered approach to
your call distribution strategies, while taking into account monetization and marketing

automation strategies with SMS campaigns — price, priority, weight, silent ping tree strategies,
and more.

Ping Tree Strategies
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Pingback disposition feature provides a transparent overview of each consumer journey to
bridge the gap between marketing and sales. Identify lead quality down to a marketing

channel level in real-time while simultaneously identifying what marketing channels are
creating quality sales engagements that are leading to more products and services sold.

Buyer Summary Report (Pingback Disposition)
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<?php

smapped = [];
$mapped['apild'] = '
$mapped [ 'apikey']
smapped['leadId'] = '

smapped [ 'buyerDisposition'] = '

smapped['productId'] = ;
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Waves — Phonexad'’s proprietary predictive analytics technology — takes the trial and error approach out of
marketing decisions by allowing users to interchange various parameters to determine the best avenues
for distributing leads. This allows marketing departments to understand the value they're bringing, and
optimize channels to produce the best quality leads for each channel based on historical data.
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Additional Repor

Per Hour Report
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Additional Reports

Per State Comparison
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